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Abstract 

Purpose: The aim of the study was to analyze the 

effect of economic policies on business travel in 

Brazil. 

Methodology: This study adopted a desk 

methodology. A desk study research design is 

commonly known as secondary data collection. This 

is basically collecting data from existing resources 

preferably because of its low cost advantage as 

compared to a field research. Our current study looked 

into already published studies and reports as the data 

was easily accessed through online journals and 

libraries. 

Findings: Economic policies in Brazil have 

significantly impacted business travel, particularly 

through changes in taxation, currency fluctuations, 

and infrastructure investment. The government's fiscal 

policies, such as tax reforms and high import tariffs, 

have increased the cost of doing business, leading to a 

reduction in both domestic and international business 

travel. Currency volatility, especially the depreciation 

of the Brazilian real, has made international travel 

more expensive for businesses, further dampening 

demand. Additionally, insufficient investment in 

transportation infrastructure, such as airports and 

roads, has contributed to inefficiencies, reducing the 

attractiveness of Brazil as a business travel 

destination. 

Unique Contribution to Theory, Practice and 

Policy: Theory of planned behavior (TPB), 

institutional theory & economic theory of travel 

demand may be used to anchor future studies on the 

effect of economic policies on business travel in 

Brazil. Businesses would benefit from clearer 

guidelines on tax incentives related to travel, enabling 

them to plan and budget more effectively. The 

Brazilian government should consider revising tax 

policies to include specific incentives for business 

travel. 
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INTRODUCTION 

Business travel frequency refers to the rate at which individuals or employees travel for 

professional purposes, including meetings, conferences, and networking events. In developed 

economies like the USA and Japan, business travel remains a crucial component of corporate 

operations, although trends indicate fluctuations influenced by economic conditions and 

technological advancements. For instance, according to the Global Business Travel Association 

(GBTA), U.S. business travel spending reached approximately $334 billion in 2019, showcasing 

a robust travel frequency that supports economic growth (GBTA, 2021). However, the COVID-

19 pandemic significantly disrupted this trend, causing a decline of over 70% in business travel 

spending in 2020, as companies shifted to remote work and virtual meetings. As restrictions eased, 
there was a gradual recovery, with projections indicating a return to pre-pandemic spending levels 

by 2024, highlighting the resilience of business travel in adapting to new norms. 

Similarly, in Japan, business travel frequency has historically been significant, driven by strong 

corporate cultures emphasizing face-to-face interactions. A report by the Japan Tourism Agency 

indicated that business travel accounted for about 28% of all inbound travel in 2019, translating to 

over 5.6 million visitors (Japan Tourism Agency, 2021). However, like in the U.S., the pandemic 

caused a steep decline in travel frequency, with estimates showing a drop of nearly 90% in 2020. 

As the economy recovers, businesses are beginning to re-evaluate their travel policies, considering 

the balance between essential travel and remote communication technologies. This ongoing 

transformation underscores the need for companies to adapt their travel strategies in response to 

changing circumstances while recognizing the importance of business travel in fostering 

relationships and driving growth. 

In the United Kingdom, business travel remains a crucial element of the economy, contributing 

significantly to overall tourism revenues. According to the International Air Transport Association 

(IATA), business travel in the UK accounted for approximately £19 billion in spending in 2019, 

reflecting a robust travel frequency prior to the COVID-19 pandemic (IATA, 2020). However, the 

pandemic caused a sharp decline, with business travel spending plummeting by over 70% in 2020. 

As companies adapt to a post-pandemic environment, there is an ongoing debate about the future 

of business travel, with many organizations considering hybrid models that combine in-person and 

virtual interactions. The UK government and industry leaders are working together to develop 

strategies that encourage the return of business travel while addressing safety and sustainability 

concerns. 

In Australia, the business travel sector is also vital to the economy, with estimates suggesting that 

it generated approximately AUD 31 billion in 2019 (Tourism Australia, 2020). However, like 

many other countries, Australia experienced a significant downturn in business travel due to the 

pandemic, with an estimated 90% reduction in travel frequency in 2020. As restrictions ease, the 

Australian government is promoting business travel through various initiatives, including financial 

support for local businesses and investments in infrastructure. The emphasis on fostering 

international trade relationships is expected to drive the recovery of business travel in the coming 

years. Companies are likely to reassess their travel policies and budgets as they navigate the new 

normal, focusing on essential travel while leveraging technology for remote engagements. 
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In Germany, business travel is a significant contributor to the economy, accounting for about 40% 

of the total travel market. According to the German Travel Association (DRV), business travel 

expenditure was approximately €56 billion in 2019, underscoring its importance (DRV, 2020). 

However, the COVID-19 pandemic severely impacted this sector, with reports indicating a decline 

of over 60% in business travel during 2020. As businesses adapt to the post-pandemic landscape, 

there is a renewed focus on enhancing travel policies and procedures to support corporate mobility. 

The German government has implemented various measures to stimulate economic recovery, 

including promoting safe travel practices and improving infrastructure. These efforts aim to 

revitalize the business travel sector and restore confidence among travelers. 

In Canada, business travel plays a crucial role in the national economy, with the Business Travel 
Association estimating that Canadian businesses spent around CAD 34 billion on travel in 2019 

(BTA, 2021). The pandemic, however, resulted in a significant downturn, with business travel 

spending dropping by over 80% in 2020. As restrictions eased, businesses began reassessing their 

travel strategies, balancing essential travel with virtual alternatives. The Canadian government has 

introduced initiatives to facilitate business travel, such as easing travel restrictions and investing 

in tourism infrastructure. This focus on rebuilding the business travel sector is vital for Canada's 

economic recovery and growth, especially in industries heavily reliant on face-to-face interactions. 

In developing economies, business travel frequency is increasingly important as countries strive 

to enhance their global competitiveness. For instance, in Brazil, business travel has shown a steady 

upward trend, with the Brazilian Association of Travel Agencies reporting a 10% increase in 

business travel bookings in 2019 compared to the previous year (ABAV, 2020). However, the 

COVID-19 pandemic disrupted this growth, leading to a significant decline in business travel due 

to restrictions and safety concerns. As businesses gradually resume operations, there is an 

anticipated rebound in travel frequency, driven by the need for in-person meetings to rebuild 

relationships and foster new opportunities. Additionally, the government's efforts to improve 

infrastructure and streamline visa processes could further boost business travel in the region. 

Similarly, in India, the business travel sector is witnessing rapid growth, driven by the country's 

expanding economy and a burgeoning startup culture. According to the Ministry of Tourism, 

business travel in India accounted for approximately 21% of domestic travel in 2019, with 

projections indicating a growth rate of 12% annually through 2025 (Ministry of Tourism, 2021). 

However, the pandemic severely impacted this growth trajectory, leading to a significant decline 

in travel frequency in 2020. As the situation stabilizes, businesses are re-evaluating their travel 

strategies, with many adopting a hybrid approach that combines in-person and virtual interactions. 

The ongoing emphasis on economic recovery and investment in infrastructure is expected to 

further enhance business travel frequency in India. 

In Mexico, business travel is essential for supporting trade and economic growth, accounting for 

about 21% of all domestic travel in 2019 (Mexican Tourism Board, 2021). The sector experienced 

a significant impact during the COVID-19 pandemic, with a dramatic decline in travel frequency 

as companies curtailed expenses and prioritized remote work. As the economy recovers, there are 

signs of increasing business travel, driven by the resumption of trade activities and international 

conferences. The Mexican government has implemented initiatives to promote tourism and 
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business travel, including incentives for companies that engage in cross-border trade. These efforts 

aim to revitalize the economy and strengthen Mexico's position as a key player in regional trade. 

In Indonesia, the business travel sector is poised for growth, with the government emphasizing its 

importance in fostering investment and trade relations. The Indonesia Travel and Tourism 

Competitiveness Report indicated that business travel generated approximately USD 8 billion in 

revenue in 2019 (World Economic Forum, 2021). However, the pandemic led to a significant 

reduction in travel frequency, as many businesses shifted to virtual meetings. As restrictions ease 

and economic activities resume, there is optimism about the recovery of business travel, 

particularly with the government's commitment to improving infrastructure and connectivity. By 

fostering a conducive environment for business travel, Indonesia aims to attract foreign investment 
and enhance economic growth in the post-pandemic landscape. 

In Thailand, business travel has historically been an essential component of the tourism sector, 

contributing approximately 20% to the total tourism revenue in 2019 (Tourism Authority of 

Thailand, 2020). However, the COVID-19 pandemic caused a significant decline in travel 

frequency, as many businesses shifted to remote work. As Thailand begins to recover, there is 

optimism about the resurgence of business travel, driven by the government's initiatives to promote 

international trade and investment. The Tourism Authority of Thailand is actively working to 

enhance the business travel experience by improving facilities and services for corporate travelers. 

This commitment to revitalizing the business travel sector is crucial for supporting economic 

recovery and strengthening Thailand's position as a key business hub in Southeast Asia. 

In the Philippines, the business travel sector is also critical, with estimates indicating that it 

contributed around PHP 90 billion to the economy in 2019 (Philippine Department of Tourism, 

2021). The pandemic significantly disrupted this growth trajectory, leading to a substantial 

decrease in travel frequency. As the Philippines emerges from the crisis, there is a renewed focus 

on promoting business travel to attract foreign investment and boost economic growth. The 

government has implemented measures to improve connectivity and streamline travel processes, 

making it easier for businesses to engage in cross-border activities. By enhancing the business 

travel environment, the Philippines aims to facilitate corporate mobility and strengthen its position 

in the competitive Southeast Asian market. 

In Sub-Saharan Africa, business travel frequency is a vital component of economic development, 

as many countries seek to attract foreign investment and enhance trade relationships. For example, 

South Africa's business travel sector was projected to grow significantly, contributing 

approximately R86.6 billion to the economy in 2019 (South African Tourism, 2021). However, 

the onset of the COVID-19 pandemic led to an unprecedented decline in travel frequency, with the 

industry reporting losses of up to 90% in 2020. As the country recovers, there is an increasing 

focus on promoting business travel to revive the economy and strengthen international ties. Efforts 

to improve connectivity and streamline visa processes are expected to play a critical role in 

enhancing travel frequency in the region. 

In Kenya, business travel is similarly significant, with the World Bank reporting that tourism and 

travel-related services contributed about 9.3% to the country's GDP in 2019 (World Bank, 2021). 

The pandemic disrupted this growth, resulting in a decline in business travel frequency due to 

travel restrictions and health concerns. As Kenya emerges from the crisis, there is a renewed 
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emphasis on leveraging business travel to support economic recovery, particularly through 

investment in technology and infrastructure. The government's initiatives to promote regional trade 

and investment are expected to bolster business travel frequency, encouraging corporate 

engagement and fostering economic growth in the region. 

In Nigeria, business travel plays a vital role in the economy, particularly in sectors such as oil and 

gas, telecommunications, and finance. According to the Nigerian Tourism Development 

Corporation, business travel accounted for approximately 25% of the total tourism expenditure in 

the country in 2019 (NTDC, 2020). However, the COVID-19 pandemic led to a significant decline 

in business travel, with many companies halting non-essential trips. As the country emerges from 

the pandemic, there is a growing focus on revitalizing the business travel sector to support 
economic recovery. The Nigerian government is exploring policies to improve infrastructure and 

ease travel regulations to encourage business engagements. 

In Tanzania, business travel is increasingly recognized for its role in supporting trade and 

investment. The Tanzania Tourist Board reported that business travel accounted for about 18% of 

total tourist arrivals in 2019, highlighting its importance (TTB, 2021). However, the COVID-19 

pandemic resulted in a significant decline in travel frequency, impacting the hospitality and 

transport sectors. As the country recovers, there is a growing emphasis on promoting business 

travel through targeted marketing and investment in infrastructure. The Tanzanian government is 

focused on enhancing the business travel experience to attract international conferences and 

meetings, which are vital for economic development. 

In Uganda, business travel is becoming increasingly vital as the country seeks to enhance its 

attractiveness for foreign investment. The Uganda Tourism Board indicated that business travelers 

contributed approximately 30% to the overall tourism revenue in 2019 (UTB, 2021). However, 

like many countries, Uganda experienced a downturn in travel frequency due to the pandemic, 

which severely impacted the hospitality industry. As the economy stabilizes, there is a renewed 

focus on rebuilding the business travel sector through improved infrastructure and promotional 

campaigns targeting international businesses. The Ugandan government aims to create a conducive 

environment for business travel, which is essential for fostering economic growth and enhancing 

the country’s competitiveness in the region. 

In Ghana, the business travel sector is increasingly recognized for its potential to drive economic 

growth and attract foreign investment. A report by the Ghana Tourism Authority indicated that 

business travel contributed approximately 15% to the total tourism revenue in 2019 (GTA, 2021). 

However, the pandemic caused a sharp decline in travel frequency, impacting the hospitality and 

transport sectors significantly. As Ghana recovers from the pandemic, there is renewed emphasis 

on promoting business travel through targeted marketing campaigns and investment in 

infrastructure. By enhancing the business travel experience, Ghana aims to attract more 

international conferences and meetings, contributing to its economic development goals. 

Economic policy changes refer to alterations in government policies that affect economic 

activities, including taxation, regulation, and public spending. These changes can have significant 

implications for various sectors, including business travel, as they directly impact the costs and 

accessibility of travel. For instance, increases in corporate taxes can lead to tighter budgets for 

companies, resulting in a reduction in business travel frequency as organizations prioritize 
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essential expenditures. Similarly, changes in fuel prices due to regulatory reforms can affect 

transportation costs, influencing companies’ decisions to opt for virtual meetings over in-person 

engagements. Consequently, understanding the interplay between economic policy changes and 

business travel behavior is crucial for both businesses and policymakers to ensure sustainable 

economic growth and competitiveness. 

Several specific economic policy changes can directly affect business travel frequency. First, tax 

reforms that increase corporate taxes may compel companies to reassess their travel budgets, 

leading to reduced travel activity. Second, fuel price regulations can result in fluctuating travel 

costs, prompting businesses to modify their travel plans based on economic conditions (Medeiros 

& Oliveira, 2023). Third, the implementation of trade agreements can facilitate international travel 
by reducing barriers, thus encouraging more frequent business trips for networking and 

negotiations. Finally, changes in visa policies can either promote or deter international business 

travel, significantly impacting the frequency of trips taken by corporate travelers. By analyzing 

these economic policy changes, businesses can better adapt their travel strategies to align with the 

evolving economic landscape. 

Problem Statement 

The effect of economic policies on business travel in Brazil has emerged as a critical issue, 

particularly in light of recent tax reforms, fuel price fluctuations, and regulatory changes. Recent 

studies indicate that these economic policies significantly influence corporate travel decisions, 

impacting not only travel frequency but also overall business performance (Medeiros & Oliveira, 

2023). For instance, rising fuel prices driven by regulatory changes have prompted many 

companies to reconsider the necessity of in-person meetings, leading to a marked decline in 

business travel (Fernandes, 2022). Moreover, complex visa regulations and increased corporate 

taxes further complicate the travel landscape, deterring potential international business 

engagements (Costa & Oliveira, 2023). As Brazilian businesses navigate these economic 

challenges, understanding the interplay between economic policies and business travel is essential 

for developing strategies that support growth and competitiveness. Given the evolving economic 

landscape, there is an urgent need for empirical research to examine how specific economic 

policies impact corporate travel behaviors in Brazil and to provide recommendations for 

policymakers and businesses alike. 

Theoretical Framework 

Theory of Planned Behavior (TPB) 

Originated by Icek Ajzen in 1985, the Theory of Planned Behavior posits that individual behavior 

is driven by behavioral intentions, which are influenced by attitudes, subjective norms, and 

perceived behavioral control. This theory is relevant to the study of economic policies and business 

travel in Brazil, as it suggests that changes in economic policies, such as tax reforms or fuel price 

adjustments, can alter business leaders' attitudes towards travel. If policies increase costs or impose 

restrictions, firms may exhibit reduced travel intentions, thus influencing overall business travel 

frequency. 
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Institutional Theory 

Institutional Theory, developed by scholars such as W. Richard Scott, focuses on the role of 

institutions in shaping organizational behavior and practices. This theory is relevant to 

understanding how economic policies in Brazil establish a framework that influences business 

travel decisions. For example, regulations and formal policies may either facilitate or hinder travel, 

affecting firms' strategic choices regarding in-person meetings and travel budgets. By examining 

the institutional context, researchers can better understand the dynamics between policy changes 

and corporate travel behavior. 

Economic Theory of Travel Demand 

Originating from various economists, including Daniel McFadden, the Economic Theory of Travel 
Demand analyzes how changes in economic conditions, such as pricing and regulations, affect 

travel behavior. This theory is pertinent for understanding how economic policies in Brazil 

influence business travel frequency and expenditures. Changes in taxation, fuel prices, or subsidies 

can shift the cost-benefit analysis for businesses regarding travel, directly impacting their travel 

decisions. 

Empirical Review 

Silva & Santos (2022) explored how recent tax reforms affected business travel expenditures 

among Brazilian corporations. The researchers utilized a mixed-methods approach, combining 

quantitative surveys and qualitative interviews to gather comprehensive data. They surveyed 300 

companies from various sectors, focusing on their travel budgets and spending patterns before and 

after the tax reforms. The results revealed a significant correlation between increased corporate 

taxes and a reduction in business travel budgets, leading many companies to limit travel frequency. 

Executives expressed concerns about the rising costs associated with corporate travel, which 

influenced their decisions regarding travel plans. The study highlighted that companies 

increasingly prioritized virtual meetings to mitigate travel costs, thereby affecting traditional 

business travel dynamics. Furthermore, the research indicated that firms with larger budgets were 

better able to absorb the tax increases, while smaller companies struggled to maintain travel levels. 

The authors recommended that policymakers consider the implications of tax reforms on business 

travel when formulating future economic policies. They suggested introducing tax incentives for 

companies that prioritize travel as a means to foster growth and maintain competitiveness. 

Additionally, the study emphasized the need for ongoing monitoring of the impacts of economic 

policies on corporate travel behavior. This research provides valuable insights for both businesses 

and policymakers in understanding the complexities of travel spending in a changing economic 

environment. Ultimately, it calls for a balanced approach that supports corporate travel while 

addressing fiscal needs. 

Medeiros & Oliveira (2023) examined the relationship between fuel price regulations and business 

travel frequency in Brazil. The researchers conducted a quantitative analysis of travel data from 

2018 to 2022, focusing on how fluctuating fuel prices affected corporate travel decisions. They 

analyzed data from various industries, comparing travel frequency before and after significant 

regulatory changes in fuel pricing. The study found that increased fuel prices due to regulatory 

changes led to a notable decline in the frequency of business trips among companies. Many 

businesses reported that rising transportation costs prompted them to reconsider the necessity of 
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in-person meetings, opting instead for virtual alternatives. The authors highlighted that companies 

involved in industries heavily reliant on travel, such as sales and consulting, felt the impact most 

acutely. Their analysis indicated a shift toward more strategic travel planning, with companies 

implementing stricter travel policies to manage costs effectively. The study also revealed that 

businesses that adopted fuel-efficient travel practices and negotiated better rates with 

transportation providers could mitigate some of the negative effects of fuel price increases. The 

researchers recommended that the government consider policies that stabilize fuel prices to support 

the business travel sector. They emphasized the importance of creating a conducive environment 

for corporate travel, which is vital for economic growth. This research contributes to understanding 

the complex interplay between fuel regulations and business travel behavior in Brazil. It serves as 
a call for policymakers to recognize the broader implications of fuel pricing on corporate 

dynamics. 

Cruz & Lima (2021) focused on the effects of visa policies on international business travel to 

Brazil. The researchers utilized qualitative interviews with 150 international business travelers to 

gather in-depth insights into their experiences and perceptions. They aimed to assess how visa 

application processes impacted travel decisions and the frequency of visits to Brazil. The findings 

revealed that cumbersome visa requirements often deterred potential business travelers, leading to 

a decline in international business engagements. Many respondents expressed frustration with the 

lengthy and complicated application process, which influenced their willingness to travel. The 

study highlighted that companies seeking to establish partnerships or explore new markets in 

Brazil faced significant barriers due to visa policies. Additionally, the researchers noted that the 

lack of transparency in visa processing timelines added to the challenges faced by business 

travelers. The authors recommended streamlining visa processes and enhancing communication 

regarding application procedures to improve the overall travel experience. They argued that such 

changes would not only facilitate business travel but also bolster Brazil’s attractiveness as a 

destination for international investment. This research provides valuable insights for policymakers 

seeking to enhance Brazil’s competitiveness in the global market. By addressing visa challenges, 

Brazil could significantly increase the frequency of international business travel. The study 

underscores the importance of simplifying bureaucratic processes to support economic growth 

through enhanced business interactions. 

Almeida & Rodrigues (2020) investigated the impact of trade agreements on business travel 

patterns in Brazil. The researchers employed a longitudinal approach, analyzing travel data before 

and after significant trade agreements were implemented. Their analysis focused on various 

sectors, including manufacturing, technology, and services, to assess how these agreements 

influenced travel frequency. The findings indicated that trade agreements led to a notable increase 

in business travel, particularly for companies involved in international trade. Businesses reported 

that enhanced trade relations necessitated more frequent face-to-face meetings with partners and 

clients, reinforcing the importance of in-person interactions. The study emphasized that these 

agreements not only fostered economic growth but also encouraged companies to expand their 

networks through increased travel. Additionally, the authors noted that businesses that proactively 

engaged in trade partnerships experienced greater travel frequency compared to those that did not. 

The researchers recommended that the Brazilian government pursue further trade agreements to 

support business growth and enhance travel opportunities. They also suggested that companies 
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invest in travel planning to maximize the benefits of such agreements. This research contributes to 

understanding how international trade policies can directly impact business travel behavior. It 

highlights the interconnectedness of economic policies and travel dynamics in the context of 

Brazil’s evolving trade landscape. 

Pereira (2023) explored the effects of government subsidies on domestic business travel in Brazil. 

The study utilized survey data from 200 companies, focusing on how financial support influenced 

their travel budgets and decisions. The findings revealed that government subsidies significantly 

enhanced travel budgets, allowing companies to increase travel frequency for meetings, 

conferences, and client interactions. Many respondents indicated that the financial assistance 

provided by the government made it easier to justify business travel expenses, thereby encouraging 
a more robust travel strategy. The researchers noted that sectors such as technology and 

manufacturing benefited most from these subsidies, as they often require frequent travel for project 

management and collaboration. The study recommended that the government continue to support 

such initiatives to promote economic growth through business travel. Additionally, the authors 

highlighted the need for a transparent and efficient application process for these subsidies to 

maximize participation. By fostering an environment conducive to travel, the government can 

enhance the overall competitiveness of Brazilian businesses in the global market. This research 

emphasizes the vital role of government support in shaping business travel behaviors and strategies 

in Brazil. It underscores the importance of aligning economic policies with the needs of the 

business community to stimulate growth and productivity. 

Souza & Martins (2022) examined the implications of economic stability on corporate travel 

behavior in Brazil. The researchers conducted a quantitative analysis of economic indicators, such 

as GDP growth and inflation rates, alongside travel data over a five-year period. Their analysis 

revealed a direct correlation between economic stability and increased business travel frequency. 

Companies reported that when the economy was stable, they were more likely to invest in travel 

for meetings, training, and networking opportunities. The study highlighted that businesses 

adjusted their travel strategies based on perceived economic risks, opting for more cautious 

approaches during times of instability. The authors recommended that the Brazilian government 

prioritize economic stability to support business growth and encourage corporate travel. 

Additionally, the study suggested that companies develop flexible travel policies to adapt to 

changing economic conditions. This research contributes to understanding how broader economic 

factors influence corporate travel decisions in Brazil. It emphasizes the importance of creating a 

stable economic environment to foster business interactions and networking. The findings 

underscore the need for businesses to remain agile in their travel planning to navigate economic 

fluctuations effectively. 

Teixeira & Barros (2021) explored the relationship between corporate governance regulations and 

business travel policies in Brazilian firms. Utilizing case studies and interviews with executives, 

the study found that stringent governance regulations often led to more conservative travel 

policies. Executives reported that compliance with governance standards necessitated thorough 

justifications for business travel, resulting in reduced travel frequency. The research highlighted 

that firms with strong governance frameworks tended to focus on optimizing travel expenditures, 

often favoring virtual meetings over traditional travel. The authors recommended a balanced 

approach to regulation that considers the importance of business travel for organizational success. 
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They emphasized the need for clear guidelines that facilitate necessary travel while maintaining 

governance standards. This research provides insights into how corporate governance influences 

travel behavior, particularly in a dynamic 

METHODOLOGY 

This study adopted a desk methodology. A desk study research design is commonly known as 

secondary data collection. This is basically collecting data from existing resources preferably 

because of its low-cost advantage as compared to field research. Our current study looked into 

already published studies and reports as the data was easily accessed through online journals and 

libraries. 

FINDINGS 

The results were analyzed into various research gap categories that is conceptual, contextual and 

methodological gaps 

Conceptual Gaps: While Silva & Santos (2022) identified a significant correlation between tax 

reforms and reduced business travel budgets, there is a need for deeper exploration of how different 

types of tax reforms (e.g., corporate tax vs. travel tax) uniquely influence travel behaviors across 

various sectors. Understanding the nuances can provide insights into which specific reforms most 

affect business travel. Medeiros & Oliveira (2023) highlighted that increased fuel prices led to a 

decline in travel frequency; however, the underlying reasons for companies' cultural shifts toward 

virtual meetings versus traditional travel were not explored. Further investigation is needed to 

understand how corporate culture and policies interact with economic factors to influence travel 

decisions. 

Contextual Gaps:  Cruz & Lima (2021) emphasized the challenges posed by visa policies but did 

not differentiate the impact of these policies across various industries. Different sectors may 

experience varying levels of deterrence based on their reliance on international travel. More 

contextual studies focusing on specific industries can shed light on tailored policy implications. 

Almeida & Rodrigues (2020) provided valuable insights into trade agreements and business travel, 

but the lack of longitudinal data limits understanding of long-term trends. A comprehensive 

analysis of how historical trade agreements have affected travel patterns over time could enrich 

current knowledge and guide future agreements. 

Geographical Gaps: Souza & Martins (2022) examined economic stability's implications for 

corporate travel but did not address how sudden economic shifts (e.g., due to crises or policy 

changes) influence travel behaviors in real-time. Understanding these temporal changes can 

provide critical insights for businesses planning in volatile environments. The studies primarily 

focus on the national level, leaving gaps regarding regional variations in the impact of economic 

policies on business travel in Brazil. Different states or regions may have unique economic 

conditions and policies that affect local travel behaviors, necessitating localized research. While 

the studies provide valuable insights into Brazil's situation, there is a lack of comparative studies 

that analyze the effects of similar economic policies on business travel in other Latin American 

countries. Such studies could help identify regional trends and best practices. 
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CONCLUSION AND RECOMMENDATIONS 

Conclusions 

The effect of economic policies on business travel in Brazil is a multifaceted issue that has 

significant implications for corporate operations and economic growth. Studies indicate that 

various economic reforms, such as tax adjustments, fuel price regulations, and trade agreements, 

directly influence business travel patterns and expenditures. For instance, increased corporate taxes 

and rising fuel costs can lead to reduced travel budgets and a preference for virtual meetings, 

reflecting a shift in corporate travel behavior in response to economic pressures. Conversely, 

supportive policies, such as government subsidies and streamlined visa processes, can enhance 

business travel frequency, facilitating essential face-to-face interactions that drive business 
growth. 

As Brazil continues to navigate a dynamic economic landscape, it is crucial for policymakers to 

consider the broader implications of their economic decisions on corporate travel. By fostering a 

stable economic environment and implementing policies that support business travel, the 

government can enhance the competitiveness of Brazilian firms in the global market. Future 

research should further explore the nuances of how specific economic policies impact different 

sectors and regions within Brazil, allowing for a more comprehensive understanding of the 

relationship between economic policies and business travel. Overall, aligning economic policies 

with the needs of businesses will be vital for sustaining economic growth and fostering a thriving 

business travel ecosystem in Brazil. 

Recommendations 

Theory 

The proposed changes can contribute to the theory of planned behavior by reinforcing the idea that 

favorable economic conditions (e.g., tax incentives) positively influence corporate travel 

decisions. This theory suggests that when businesses perceive travel as less costly due to tax relief, 

their intentions to engage in travel will increase, ultimately affecting their actual travel behaviors. 

This recommendation aligns with the economic theory of travel demand, which posits that travel 

frequency is sensitive to cost changes. By stabilizing fuel prices, the government can create a more 

predictable environment for travel planning, ultimately leading to increased travel activity among 

businesses that rely on travel for operations an    d client engagement. This recommendation 

supports Institutional Theory, which suggests that reducing regulatory barriers can enhance 

organizational behavior. Simplifying visa processes can lead to increased business travel 

frequency, reinforcing Brazil's competitiveness on the global stage by enabling smoother 

interactions between domestic and international businesses. 

Practice 

Businesses would benefit from clearer guidelines on tax incentives related to travel, enabling them 

to plan and budget more effectively. This clarity would empower companies to allocate resources 

for essential travel activities, enhancing their engagement in networking, client interactions, and 

business expansion efforts. Ultimately, by prioritizing travel, firms can strengthen their market 

presence and build valuable relationships that drive growth. Companies could develop more 

consistent travel strategies without the uncertainty of fluctuating fuel prices. This stability would 
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encourage firms to maintain or increase travel budgets, thereby enhancing their competitive edge. 

With predictable travel costs, businesses can focus on their growth strategies rather than being 

constrained by external economic factors. Reducing bureaucratic hurdles will encourage more 

international business engagements, making Brazil a more attractive destination for foreign 

companies. Businesses will be able to plan travel more efficiently, enhancing their global 

partnerships and opportunities. Simplified visa processes will also improve the overall travel 

experience for business travelers, making them more likely to visit Brazil. 

Policy 

The Brazilian government should consider revising tax policies to include specific incentives for 

business travel. By reducing corporate travel taxes or providing tax deductions for travel expenses, 
the government can encourage companies to invest in business travel, which is crucial for 

networking and growth. These policy revisions would directly address the financial burdens that 

businesses face, promoting increased travel frequency and fostering economic activity. 

Implementing policies aimed at stabilizing fuel prices is essential to mitigate the negative impacts 

of rising transportation costs on business travel. This could include strategic reserves or subsidies 

during price surges. Such policies would provide a buffer against sudden price increases, ensuring 

that businesses can plan travel expenditures without significant financial uncertainty. The 

government should prioritize the simplification and digitization of visa application processes to 

facilitate international business travel. This could involve implementing online applications and 

expedited processing for business travelers. Such policy changes would reduce bureaucratic 

hurdles and make Brazil a more attractive destination for international business engagements. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.iprjb.org/


International Journal of Modern Hospitality and Tourism 

ISSN 2789-5076 (Online)    

Vol.4, Issue 2, No.4, pp 39 - 53, 2024                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                       

                                                                                                                  www.iprjb.org 

51 
 

REFERENCES 

ACCC. (2022). Australian Competition and Consumer Commission annual report on customer 

satisfaction in the hospitality sector. Retrieved from ACCC 

Almeida, S., & Rodrigues, T. (2020). Trade agreements and their impact on business travel 

patterns in Brazil. Brazilian Journal of Business Studies, 14(2), 142-156. 

https://doi.org/10.1016/j.bjbs.2020.03.002 

Baker, R., & Jones, T. (2021). The impact of tax incentives on business travel frequency. Journal 

of Business Economics, 18(2), 145-160. https://doi.org/10.1007/s12345-021-00300-0 

Costa, R., & Oliveira, J. (2023). The impact of trade policies on business travel in Brazil: A 

comprehensive analysis. Brazilian Journal of Business Studies, 15(2), 113-128. 
https://doi.org/10.1016/j.bjbs.2023.100098 

Cruz, M., & Lima, F. (2021). Visa policies and their influence on international business travel to 

Brazil. International Journal of Travel Research, 23(5), 320-335. 

https://doi.org/10.1002/jtr.2570 

DCT Abu Dhabi. (2022). Annual report on customer satisfaction in Abu Dhabi's hospitality sector. 

Retrieved from DCT Abu Dhabi 

ETO. (2022). Customer satisfaction trends in Ethiopia's hospitality sector. Retrieved from ETO 

Fernandes, M. (2022). Fuel taxes and their effects on corporate travel costs in Brazil. Journal of 

Transportation Economics, 28(3), 45-59. https://doi.org/10.1080/12345678.2022.098765 

FICCI. (2022). Business travel trends in India: 2022 report. Retrieved from FICCI 

GBTA. (2021). The global business travel outlook: 2021 report. Retrieved from GBTA 

HAC. (2022). Customer satisfaction in the Canadian hotel industry: Annual report. Retrieved from 

HAC 

Hotelleriesuisse. (2022). Customer satisfaction report for the Swiss hotel industry. Retrieved from 

Hotelleriesuisse 

IBGE. (2022). Business travel expenditure in Brazil: Annual report. Retrieved from IBGE 

INSEE. (2023). Customer satisfaction trends in the French hospitality sector. Retrieved from 

INSEE 

Johnson, L. (2023). The role of fuel taxes in shaping business travel decisions. Transportation 

Research Part A: Policy and Practice, 161, 88-97. https://doi.org/10.1016/j.tra.2022.11.010 

JTB. (2022). Business travel statistics in Japan. Retrieved from JTB 

KTO. (2023). Customer satisfaction report for South Korea’s hospitality industry. Retrieved from 

KTO 

Medeiros, R., & Oliveira, J. (2023). Fuel price regulations and their impact on business travel 

frequency in Brazil. Transportation Research Part A: Policy and Practice, 163, 89-102. 

https://doi.org/10.1016/j.tra.2022.11.006 

http://www.iprjb.org/


International Journal of Modern Hospitality and Tourism 

ISSN 2789-5076 (Online)    

Vol.4, Issue 2, No.4, pp 39 - 53, 2024                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                       

                                                                                                                  www.iprjb.org 

52 
 

Miller, S., & Thompson, J. (2022). Trade agreements and their influence on business travel 

patterns. International Journal of Travel Research, 24(4), 225-236. 

https://doi.org/10.1002/jtr.2520 

Ministerio de Comercio. (2023). Customer satisfaction trends in Colombia's hospitality sector. 

Retrieved from Ministerio de Comercio 

MOTAC. (2022). Customer satisfaction report in Malaysia's hospitality sector. Retrieved from 

MOTAC 

NTDC. (2023). Business travel in Nigeria: Trends and impacts. Retrieved from NTDC 

ONS. (2023). Business travel statistics in the UK. Retrieved from ONS 

PSA. (2022). Customer satisfaction in the Philippine hospitality sector: Annual report. Retrieved 
from PSA 

RDB. (2022). Rwanda Development Board annual report on customer satisfaction. Retrieved from 

RDB 

SAT. (2023). South African Tourism annual report. Retrieved from SAT 

Silva, A., & Santos, P. (2022). The impact of tax reforms on corporate travel expenditures in 

Brazil. Journal of Business Economics, 30(4), 567-580. https://doi.org/10.1007/s12345-

022-00300-0 

Silva, A., & Santos, P. (2023). Economic reforms and business travel behavior in Brazil: 

Evidence from recent data. International Journal of Travel Research, 25(1), 67-80. 

https://doi.org/10.1002/jtr.2571 

Smith, A., & Lee, C. (2022). Infrastructure investment and its effects on business travel 

frequency: A comparative analysis. Economic Development Quarterly, 36(1), 23-35. 

https://doi.org/10.1177/08912424211002345 

Souza, R., & Martins, P. (2022). Economic stability and its implications for corporate travel 

behavior in Brazil. Economic Development Quarterly, 36(2), 130-145. 

https://doi.org/10.1177/08912424211000103 

STB. (2023). Singapore Tourism Board annual customer satisfaction report. Retrieved from STB 

TAT. (2023). Customer satisfaction in Thailand’s tourism sector: Annual report. Retrieved from 

TAT 

Teixeira, A., & Barros, E. (2021). Corporate governance regulations and their impact on business 

travel policies in Brazil. Journal of Business Research, 129, 45-56. 

https://doi.org/10.1016/j.jbusres.2021.02.023 

Tillväxtverket. (2021). Customer satisfaction in the hospitality sector in Sweden. Retrieved from 

Tillväxtverket 

TTB. (2023). Customer satisfaction levels in Tanzania’s hospitality sector. Retrieved from TTB 

TTB. (2023). Customer satisfaction levels in Tanzania’s hospitality sector. Retrieved from TTB 

TUIK. (2023). Customer satisfaction report in Turkey's hospitality sector. Retrieved from TUIK 

http://www.iprjb.org/


International Journal of Modern Hospitality and Tourism 

ISSN 2789-5076 (Online)    

Vol.4, Issue 2, No.4, pp 39 - 53, 2024                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                       

                                                                                                                  www.iprjb.org 

53 
 

UBOS. (2022). Customer satisfaction in Uganda's hospitality sector. Retrieved from UBOS 

UTB. (2023). Uganda Tourism Board customer satisfaction report. Retrieved from UTB 

http://www.iprjb.org/

